VENDOR AREA
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Vendors will be assigned a vendor space for the scason. However, vendors may be subject to relocation.
The Market Management will make every effort to keep all vendors at their assigned locations throughout
the season. ANY VENDOR MAY BE RELOCATED AT THE DISCRETION OF THE MARKET
MANAGEMENT.

No subletting or sharing of space/tent is permitted.

It is the vendor’s responsibility to supply all tents (Preferably a WHITE TENT and tent weights are
mandatory — minimum of four 20 Ib. weights), tables, table-skirts, scales, display materials, at least one
garbage can, garbage can liners, electrical cords, cash floats, etc.

If it is determined by The Market Management that a vendor’s display is detracting from the overall site
presentation, a change or improvement will be required.

Vendor’s products and set-up must not be placed beyond tent space boundaries.

Handwritten signs are not allowed.

Products must have prices posted.

Table coverings must reach the ground.

Vendors are responsible for removal of all rash related to their tent.

Vendors are not to use public trashcans.

Scales for weighing must meet the standard of the Florida Department of Agriculture and Consumer
Services, and be certified by FDACS Weights and Measures.

All business transactions must take place within your tent space.

Smoking is not allowed under tent or in market area.

Alcoholic beverages or illegal drug consumption is not allowed in market/parking areas.

Please describe your setup: (tent, cart, umbrella, or other). Submit (1) non-returnable photograph.

Signature

ELECTRICITY

Electrical outlets are not available. Generators are permitted if you need power for your space, however, all
generators must be of the SILENT type.

SET-UP/BREAKDOWN/CLEAN-UP

* @

SET-UP begins at 6:00 am

Vehicles must be removed from market area by 7:30 am and parked.

Every vendor MUST be completely set-up by 7:45 am

BREAKDOWN starts at 2:00 pm

Vendor must remain in vendor’s tent until 2:00 pm, even if vendor sells out. Breakdown before 2:00 pm
will result in termination of vendor participation in the market.

Vehicles will not be allowed to enter market area for loading until 2:15 pm.

Venders MUST be broken down by 3:00 pm.

CLEAN-UP — All items brought by vendor must be removed by vendor. All debris, boxes, vegetables,
food, flower trimmings, or other materials must be cleaned up and removed from the market site.
NO produce, food, trash, etc., may be disposed of on site.

Cleaning charges will be charged back to the vendor. Failure to comply with any of these clean-up policies
will result in a $20.00 fine per instance in addition to any cleaning fees, which must be paid before the next
Sunday. Multiple fines will result in termination of vendor participation in the market.



CANCELLATION POLICY

e Market will open rain or shine. Discount or refund based on weather or market attendance will be

determined by the Market Manager.

The Market Management reserves the right to cancel any market due to tropical storms or hurricanes.

All vendors must notify the Market Manager by Friday at 9:00 am (phone call/voice mail/email message is
required) if vendor will not be able to attend that Sunday’s market.

e Failure to provide notice of absence for two Sundays will result in loss of space, loss of fees paid in
advance and possible termination of future participation.

e If a vendor cannot attend a market for which a payment has been mad, and cancellation has been made 48
hours in advance, the Market Manager will transfer paid market fees to the next market date. Fees will be
forfeited if cancellation is not made 48 hours in advance.

¢ NO REIMBURSEMENT will be made for fees paid if vendor decides to no longer participate in the
market or whose participation in the market has resulted in termination.

Signature

Inclement Weather/Lightning Policy

In the event of inclement weather, park staff should inform all guests of the impending risk and suggest they take
cover. Multi-purpose fields, playgrounds, basketball courts, batting cages, tennis courts and any other open area
can and will be altered to maintain safety of park patrons and staff. If there is lightming in the area, staff shall
Jollow the 30-30 rule stating if lighting is detected and thunder is heard 30 seconds or less, all activities will be
suspended. If there is no thunder 30 minutes dfter las thunder is heard, all venues at risk will re-open. Any park
patrons in open areas will be notified of risk and will be encouraged to take cover. Staff will monitor radars and
weather bulleting to assist in assessing risk to patrons and co-workers and in making the call to re-open at risk.



VEHICLE REGULATIONS

Vehicles must be removed from market area after unloading by 7:45 am and parked in vendor parking.
Vehicles will not be allowed to enter market area for loading until 2:15 pm
e  Danger to patrons and vendors will result in termination of vendor participation in the market.
NO EXCEPTIONS.
List all vehicles (cars, trucks, trailers):

MAKE MODEL COLOR TAG#

Signature

VENDOR FEES

e  Vendor fees based on 10’ x 10* space. Vendor fees to be determined for additional space requirements,
seasonal and one-time vendors.

o  Vendor fees are paid weekly. Full payment must be received by the Wednesday of each week or vendor
will not be allowed to set up that Sunday.

e  Vendors will be sent invoices for vendor fees by EMAIL.

e  Fees may be paid in cash, check or credit card.

e Payment can be made as follows:

o On-line
o Mailed
o Inperson

Signature

I have read and understand the terms and conditions described in the Application/Contract &
Policies document. I have also reviewed and signed each of the policies., indicating that I agree to
abide by said policies. Further, I understand that any violations of these policies or hazards will
result in immediate termination of vendor participation in the market

Signature




The Village of Palmetto Bay and its representatives shall have no obligation or liability with respect
to this application or the vendor selection and award process contemplated hereunder. Neither the
Village of Palmetto Bay nor its representatives warrant or represent that any award or
recommendation will be made as a resnlt of accepting applications and further make no
representation as to the exclusivity of any vendor selection. The Village of Palmetto Bay makes no
warranty or representation that any application conforming to these requirements will be selected
for consideration or approval. The Village of Palmetto Bay may accept or reject any applications,
may select one or more vendors for a specifie selection, may cancel the selection and any such action
or other action taken by The Village of Palmetto Bay in response fo applications submitted ox in
making a selection or failure or refusal to make any selection shall be without any liability on the
part of The Village of Palmetto Bay or its representatives.

The Applicant jointly and severally, herby hold harmless, indemnify and defend the Viflage of
Palmetto Bay, its represcntatives, board of directors, officers, agents, affiliates, employees, the
administration and elected and appointed officials from and against all liability, suits, actions, claims,
costs, expenses or demands (including, without limitation, suits, actions, claims, costs, expenses or
demands resulting from death, personal injury and property damage) or expenses of every kind and
character, including reasonable attorney’s fees, costs and appeals, arising or resulting in whole or in
part, as a result of any tort, intentional action, negligent acts or omissions on the part of the
Applicant or any of the participants as outlined in this application. This indemnification provision
shall survive the termination of this contract and shall be in full force and effect beyond the term or
termination of this contract, however, terminated.

Any vendor applicant whe submits an application fully acknowledges all the provisions of this
Discloser and Disclaimer and agrees to be bound by the terms hereof.

Business Name Applicant’s Name (Print)

Signature of Authorized Agent or Applicant Date

Approval Signatures Required:

Internal Use Only
Date Received: Date Application Approved:
Market Fee(s) Approved __ Yes___ No

Additional Conditions or Changes to Application:

Applicant Signature: Date:
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VENDOR GUIDELINES

Definition of Vendor: All persons selling in a market area. Merchants who own stores and or
husinesses and participate in a market are also considered vendors and must follow vendor guidelines.

Market Fees: Market fees must be paid in advance by the close of the day on the day of the Market.
Fees can be paid in cash, check or credit card. This payment guarantees a reserved space in the Market.
If a vendor cannot attend a market for which payment has been made, cancellation made 48 hours in
advance will transfer paid funds to the next market date. Funds will be forfeited if cancellation is not
made.

Vendors who do not pay in advance but choose to come and obtain an unreserved space will pay prior
to set up and will be assigned a space on a first come first served basis determined by the number of
spaces available.

Markets Operate Rain or Shine: If a vendor elects to set up for product sales, even if rain reduces sales,
a fee will be charged. In the case of advanced payment, if a vendor questions whether a market will be
set up due to rain, he should call the Market Manager to protect his funds.

Vendor Spaces Are Assigned by the Market Manager: Vendors are expected to attend each weekend.
If a vendor misses two market days without notice, his assigned space will be forfeited and he will re-
apply for a market space.

Vendor Display Area: Vendors furnish their own tents, umbrellas, tables, cloths, carts, chairs, displays,
trash cans, brooms and trash bags. Market standards are 10'x10’ tents (Insta-shade, EZUp), market
umbrellas with stands and table skirts (Dade Towel — 305-751-1284). Market aesthetics are very
important.

Tents and Umbrellas: Vendor’s tents and umbrellas must be weighed down immediately after set-up.
Immediately following set-up of tables, the table skirts must be installed.

Vendors Are Allowed A 10'x 10" Space: All tables must fit within the 10'x10’ space.

Vendor Behavior: Vendors must dress appropriately with shirts on at all times. Alcoholic beverage
consumption by vendors is not allowed.

Vendor Clean-up: Vendors are responsible for removal of all trash related to their stand. They are not
to use the public trash cans. They are to remove trash from the street. Vendorsare advised to bring
their own trash receptacle and broom.

Vendor Rental Procedure: An appointment must be made with the Market Manager to review the
guidelines. The Market application and agreement must be completed and signed. Upon acceptance
vendor will be allowed to participate in the market.

State Sales Tax and Food Handling Permits: Vendors must provide a copy of all such licenses required
prior to joining the market. In the case of a food handling license, vendors must provide regular
renewals. If a vendor does not follow the state guidelines for food handling they must leave the market,

11



Parking: Vendors must complete loading and unloading one- half hour prior to the opening of the
market (7:30 am). Vendors arriving after the start of the Market (8:00 am) will not be permitted to set
up. Following loading/unloading, vendor’s vehicles must be removed from the loading/unloading area
and parked within the assigned parking areas. Vendors found parking in the guest/customer parking
area will be fined, risk having their vehicles towed at their expense, and/or asked to leave the market.

Insurance: Vendors should carry their own general liability insurance which covers property damage,
personal injury and product liability. Most farm/business policies cover activities at the market. Check

with your insurance carrier.

12
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SECTION 1 - QUALIFICATIONS
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pbfarmersmkt@bellsouth.net ¢ 9611 Bahama Drive, Cutler Bay, FL 331894 (786) 303-1130

OBJECTIVE

To create a Green Market to provide consumers with high quality food and farm products at a convenient location; to
provide producers with a profitable, well-otganized and opetated retail marketplace; and, to promote ditect matket
relationships between consumets and producets. To personally ensure the orderly operation of the market while
sttiking a fair balance between all participants.

SKILLS

Word, QuickBooks, Excel, ConnectNow
Database Management

Payroll

Accounts Payable & Accounts Receivable
Event Planner/Coordinator

Financial Reporting

Project Management

Quarterly & Annual Tax Filing & Reporting

4% AUGUST 1, 2016 — Formed A-Trend LLC as
President/Owner solely for the operation of a
Farmer’s Market

EXPERIENCE

Flip’s Country Kettle Corn, LLC — Cutlet Bay, FL
Manager — 2010 - 2016

+

+

+

¢

+

(]

Research and procure event venues

Negotiate contracts, submit vendor applications and fees
Coordinate set-up, operation and break-down at each event
Manage accounts payable/accounts receivable

Apply for and maintain all licenses and permits

File all quarterly and annual taxes

Progtessive Matketing — Jacksonville, FL,
Manager — 2005 — 2009

+  Coordinate set-up and break-down of Food Show booths throughout Florida in corroboration
with Sysco and 60 major food vendors with over 5,000 attendees
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MorningStar Renewal Center, Pinecrest, FL.
Bookkeeper/Administrative Assistant — 2008 - 2016

+  Managed Payroll, 403b plans and benefits for employees
+  Vendor management, coordinating contracts and accounts payable
+  Facilitated training of employees within the Archdiocese of Miami in VIRTUS — Protecting
God’s Children ptogram
+  Created fund-raising events
o Cootdinated all aspects of each event

CHARLEE Homes for Children — Miami, FL.
Development Assistant 2001 — 2007

¢+ Maintained Phlanthrapeal, donot database
¢ Pacilitated “Drives” to benefit Foster Parents within the system

¢ Liaison to the Board of Directors and Foundation Board

v+ Created and ﬁ:mna.ged fund-raising events

EDUCATION/CERTIFICATIONS

Miami-Dade Community College
+ Certificates in Computet Sdences and Real Estate

REFERENCES

+ Notma Gavetette, Director (305) 460-5607
o City of Coral Gables, Parks & Recreation

¢« Matilyn March, Executive Director (786) 374-8868
© Women’s Fund Miami

+ Provence “Boo” Zamek, President/CEO (305) 984-1143
0 “Just Ask Boo”
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Cecelia A Camp

9611 Bahama Drive

Cutler Bay, FL. 33189

305-431-8220/786-303-1130
pbfarmersmki@bellsouth.nelVmeyarholze@hellsouth.nst

Objectives

To create a Green Market to provide consumers with high quality food and farm products at a convenient
location; to provide producers with a profitable, well-organized and operated retail marketplace, and, to
promote direct market relationships between consumers and praducers. To personally ensure the orderly
operation of the market while striking a fair balance between all participants.

Experience

Flip's Country Kettle Corn, LL.C
2010 - Present

My partner and | successfully built a Kettle Corn business, six years ago, and in 2010 formed the Flip's Country
Kettle Comn, LLC, naming him, Floyd Camp as President/Owner and myself as Manager. As Manager of the
corporation 1 am responsible for all aspects of the operation of the kettle corn business which includes;
procuring venues; submitting vendor applications and fees and coordinating set-up and break-down at all
events. My management responsibilities also include all aspects of the bookkeeping portion of the company;
applying for and maintaining all licenses and permits, accounts payable and accounts receivable; filing and
payment of all quarterly and annual taxes.

My experience includes several Farmer's Markets: Tropical Park, Miami Springs, Pinecrest, Sunset Place,
Weston YMCA and the most rewarding market has been the Coral Gables Farmer's Market because | have
worked closely with and been mentored by Norma Gaverette, Director of the Coral Gables Farmer's Market.
Norma has counseled me and given me the ideal example of how a Farmer's Market should be operated.

MorningStar Renewal Center
2008 - 2016

As Bookkeeper/ Administrative Assistant my duties were varied. As Bookkeeper | was responsible for all
aspects of Accounts Payable, Payroll and filing all quarterly and annual reports.

As Administrative Assistant | was responsible for creating, organizing and executing all aspects of special
events; creating flyers, advertising, printing & mailing invitations, creating menus, decorations, auctions,
coordinating donations as well as follow-up bookkeeping and thank you letters. An example of some of the
events | have coordinated: Archbishop Dinner -100 guests, Craft Show - 25 vendors, Garage Sale, Fr. Fetscher
Garden Party - 200 guests, Vacation Bible Camp - 75 kids, Summer Camp -100 kids, Monthly Food Truck
Event - over a dozen food trucks and 200 attendees, Volunteer Appreciation Dinner and | was responsible for
conducting an Annual Christmas Wreath Sale.
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Cecelia A Camp

9611 Bahama Drive

Cutler Bay, FL. 33189

305-431-8220/786-303-1130
pbfarmersmki@belisouth.net/meverholzec@bellsouth.net

CHARLEE Homes for Children
2001- 2007

As Development Assistant | worked with the Development Coordinator to create events, research venues,
coordinate invitations, procure auction items, manage the event and follow-up reports, track donations and
send thank you letters.

Progressive Marketing
2005- 2009

As Event Manager | worked with Sysco too coordinate their annual food shows, sefting up food booths for
over 60 major food vendors.

SunTrust Bank - Marketing

1992-1997

The Marketing Department at SunTrust was responsible for coordinating all events for the Bank, which
included Art Shows, Raceptions, Golf Tournaments and Sale Campaigns. | worked with the other "Marketeers”
to develop and coordinate all aspects of each event.

South Miami Hospital

1982-1992

As Assistant to the Director of Engineering | was responsible for all aspects of office management including
bookkeeping, payroll and correspondence.

However, my proudest accomplishment was the development of the Annual Engineers Association
Convention!

The Director of Engineering was the President of the Florida Engineers Association and he assigned me the
huge task of creating a week-long convention for the annual meeting of the members of the Association.

| procured a venue at a hotel on Miami Beach, arranged for a block of rooms for the attendees, developed
dinner menus and arranged daytime outings for the spouses of the Engineers.

| assembled packets and name badges for each Engineer and for the "Finale Dinner” | ordered trophies to be
presented at the dinner.

The Engineers were so pleased with the results of the Convention that they presented me with a trophy for all
of my hard work!
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References
Norma-Milena Gavarette, Special Events

Coordinator

City of Coral Gables

Parks & Recreation Department
405 University Drive

Coral Gables, FL. 33134
305-460-5607
ngavarette(@coralgables.com

Provence "Boo" Zamek, President/CEO
"Just Ask Boo"

1505 Ferdinand Street

Coral Gables, FL. 33134

(305) 984-1143

Ellen Accurso, Office Administrator
MorningStar Renewal Center

7275 S.W. 124th Street

Pinecrest, FI 33156

(305) 238-4367 - Office

(305) 495-1703 - Cell

Connie & Fred Rebozo, Retired
CHARLEE Homes for Children
12400 S.W. 62™ Ave

Pinecrest, FI. 33156

(305) 668-3237 - Home

(305) 606-7963 - Cell

Tom & Vivian Cabrerizo
355 Arvida Parkway
Coral Gables, FL 33156
(305) 505-3003

Marilyn March, Executive Director
Women's Fund Miami

5935 S.W. 82" Ave.

Miami, FL 33133

(786) 374-8868

Cecelia A Camp

9611 Bahama Drive

Cutler Bay, FL 33189

305-431-8220/786-303-1130
pbiarmersmki@bellsouth.net/meyerholzc@belisouth.net
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SECTION 1 - QUALIFICATIONS

FEES TO BE RECEIVED BY THE VILLAGE
BUDGET/START-UP EXPENSES



EXPENSES

Liability Insurance - Weekly
Event Permif Fees
Waste Removal - weekly

ADVERTISING & MARKETING
Community Newspapers
Miami Herald - Neighbors
Website/Social Media
Email Blasts (Palmetto Bay)?
Total Weekly Expenses

EQUIPMENT
Start-up costs
A-Frames ( 2)
Banners (2)
Signage
Printing
Trash Receptacles (3)
Recycling Receptacles (2)
Misc Supplies
10°X 10" Tents (3)
Tent Weights (8)
Total Start-up costs

Picnic Tables (5)
Picnic Chairs (20)
Picnic Umbrellas & Stands (5)

Salaries - Market Mgr - weekly
Rent 1o Village of Palmetto Bay

<L 3 7 &5

L L LA LA B9 L0 B L0 A B

- 65 5

3 A 3 2R

300.00
500,00
25.00

50.00

12.50
25.00
15.00

627.50

260.00
200.00
100.00
200.00
120.00
80.00
400.00
200.00
40.00
1,600.00

625.00
400.00
1,125.00

Based on the park fee schedule

 forthe outdoor areas, | feel that

- $200 per week/$800 per month -
~would be a fair rate to start out

the Farmer's Market, As the
Market builds, we could
negofiate a higher rate for the
Village. If granted the contract |
would set up a bank account

exclusively for the market and

agreed upon payment would be
automatically sent to the Village
of Palmetto Bay weekly or

—monthly.

[

[——

Tables , chairs & umbrellas willbe
purchased gradually as the need |
dlises : o




Start Up Costs

Year |
Jem

Aframe (2)

Banners

Sighage

Printing Costs

Trash Receptacles (3)
Recycling Receptacles (2
Misc Supplies

10x10" Tents (1)

Tent Weights (2)

Total

Year2

Pinfng
Ficnic Tables (5)

Picnic Chairs (20)

Picnic Umbrellas & Stands
Trash Receptacles (2)
Recycling Receptacles (2
Misc Supplies

1010 Tents (2)

Tent Weighis (&)

Vendor Tables (4)

Honda Generator (2)

HD Extension Cords (4)
Dolly/Handtruck

Trailer

Clean-Up Equipmenl

Total

Vx’nﬁr-}-zgnr
26000
$200.00
$100.00
$200.00
$120.00
$80.00
$460.00
$200.00
$40.00
$1,600.00

Amount

$200.00
$625.00
$400.00
$1,125.00
$80.00
$80.00
$400,00
$400.00
$120.00
$200.00
$2,400.00
$100.00
$80.00
$3,200.00
$200.00

$9,610.00
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Expenses

Weekly Income

Ttem Amount
vendors (20 x $40) $800.00
Vendars (10 x $40) $400.00
Weekly EXPENSES

Ttem Amount
Rent io Village of Palmet! $20000
Waste Removal $50.00
Liability Insurance X $25.00
Market Manager Salary $300.00
Coromunily Newspaper $12.50
Miami Herald - Neighbors $23.00
Saciol Media Facebook $15.00

PERCENTAGE OF ENCO'M SPENT

SUMMARY

Total Weekly Incoms Total Werkly Expenses

Balance

$1.200 $628

1,500

$1,200

§1,000 -

5500

$573

$428

80 -
Income

Expenses







A Flair for Fudge
A Spice Above

Atelier Monnier French Bakery

Bee Haven Farm

Buzy Bee Honey
Candles by Fatima

Cao Chocolates

CG International
Cooney Groves
Copperpot

Crackerman Crackers
Cutler Bay Hot Sauce

D & S Tomatoes

Dr. Pickle

Ellee’s Fine Granolas
Flip’s Country Kettle Corn
Fossil Lamps

Frankie’s Pizza
Giangrandi Gourmet
Grass Fed Beef

Pig Floyd
In-Your-Face-Delights
JC’s Daily Bread

Jerry’s Here Farm Fresh
Karens Kreations
Laura’s Produce
Laurie’s Pantry

Lulu’s

Mama’s Guava Bars
Metro Deli

Mr. Green Dean

Native Conch

Nautica Design Gallery
Nisha’s Flavors of India
Novae Gourmet

Olga’s Plants & Produce

Potential Vendor List

Hilary Saporta
Angela Lima

Frank Monnier
Margie Pikarsky
Angela Silviera
Fatima Martinez
Ricardo Trillos
Gabriel Daquerre
Niles Cooney
Thomas Wilfong
Stefan Uch

Tony & Terri Crapello
Dominic Stingone
Dr.D

Ellen Kaplan

Flip Camp

Bob & Susan Hunter
Rene Pasquerella
Lili Giangrandi

Patrick Sheehey
Donald Elliott
JC Stevens
Jerry Sanchez
Karen Darnell

Laura & Victor Ramirez

Laurie Landgrebe
Luisa Santos
Agustin Guardiola
Joe & Karen

Dean Richardson
George Mira

Lynda Scheuermann
Ashmin Nisha
Helen Cole

Olga Gutierrez

21

Fudge

Dips & Spreads
Baked goods
Produce & Eggs
Honey

Candles

‘Chocolates

Ravioli & Pastas
Oranges & Juice
Jams & Sauces
Breads & Crackers
Gourmet Hot Sauce
Tomatoes

Pickles

Granola Cookies
Kettle Corn
Handcrafted lamps
Pizza

Qlive Oil

BBQ

Chocolate covered
Baked Goods
Produce

Jams

Produce

Gourmet Granola
Nitrogen Ice Cream
Guava Bars

Deli Sandwiches
Produce

Conch Fritters
Home Accessories
Indian foods

Hand crafted Jerky
Plants & Produce



Pate Folie

Pika Sauce

Steve’s Stone Crabs
The Dolma Lady

The Spiced Nut Factory
Tropicala Flowers
Sugar Mill Plantation

Isabel Andreu
Terry Romeu
Danny

Lisa Burns
Kathleen Harding
Sydney Sathier
Laurie Lee

22

Pates & Dips

Pika Sauce

Fresh Seafood

Greek foods

Spiced Nuts

Cut flowers & plants
Jamaican Rum Cakes






COMING SEPTEMBER 4™
EVERY SUNDAY FROM 8 AM TO 2 PM
AT
CORAL REEF PARK
7895 S.W. 152" ST.
PALMETTO BAY, FL 33157
786-303-1130

SUPPORTING LOCAL FARMERS, GARDENERS, ARTISANS AND FOOD
RELATED ENTREPRENEURS

0906000000008 0080008880
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SECTION 1 - QUALIFICATIONS

EXIBIT 1
SCHEMATIC
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